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Is advertising dead or alive? Quite simply the 20th century concept of advertising is dead and it will have to
reinvent itself in order to survive. This transformation is going on as we speak. Brands that invest in
advertising during an economic recession prove to overcome them quicker as times of crisis are typically
moments when consumers' mental pecking order is being shaken up. When brand market shares are shifting
advertising can be a determining factor for the future of brands. In Advertising: dead or alive, Fons Van
Dyck offers strategic answers to questions marketers and managers have about the effectiveness of
advertising in the digital age. He discusses the basics of how advertising works in marketing and
communications planning today. What is the core target group of advertising? Which strategy works best?
Does social media mean the end of advertising? Why is the integration of marketing and communication
becoming increasingly important? Are consumers better at advertising? He addresses current advertising
practice. What works best: a USP (unique selling proposition) or ESP (emotional selling proposition)? Is the
future of advertising global or local? Is 'green' really a sales argument, and if it is, for what type of customer?
What is the power of 'retro' in advertising? He explores what academic evidence is available today that
demonstrates the added value of marketing and advertising for companies and organisations, even in times of
economic recession and concludes by focusing on some of the most important topics of criticism brands and
advertising in particular are facing and on how brands are responding. Backed by case studies of Effie
Winning brands this book gives the reader concise and accessible insights into the modern form of
advertising.
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From reader reviews:

Richard Hood:

The actual book Advertising Transformed: The New Rules for the Digital Age has a lot of knowledge on it.
So when you check out this book you can get a lot of benefit. The book was published by the very famous
author. The writer makes some research ahead of write this book. This kind of book very easy to read you
will get the point easily after looking over this book.

Gregory Proctor:

In this age globalization it is important to someone to receive information. The information will make
anyone to understand the condition of the world. The fitness of the world makes the information easier to
share. You can find a lot of personal references to get information example: internet, magazine, book, and
soon. You can observe that now, a lot of publisher that print many kinds of book. The particular book that
recommended to you personally is Advertising Transformed: The New Rules for the Digital Age this
publication consist a lot of the information with the condition of this world now. This specific book was
represented how do the world has grown up. The language styles that writer require to explain it is easy to
understand. The actual writer made some research when he makes this book. This is why this book suitable
all of you.

Carla Ramirez:

Is it an individual who having spare time in that case spend it whole day by watching television programs or
just resting on the bed? Do you need something new? This Advertising Transformed: The New Rules for the
Digital Age can be the answer, oh how comes? A fresh book you know. You are so out of date, spending
your time by reading in this brand new era is common not a geek activity. So what these ebooks have than
the others?

Robert Howard:

A lot of guide has printed but it takes a different approach. You can get it by online on social media. You can
choose the most effective book for you, science, amusing, novel, or whatever by simply searching from it. It
is called of book Advertising Transformed: The New Rules for the Digital Age. You can add your
knowledge by it. Without making the printed book, it could add your knowledge and make an individual
happier to read. It is most significant that, you must aware about reserve. It can bring you from one
destination for a other place.
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