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Drawing on rich empirical material, this revealing book builds up a critical theory, arguing that brands have
become an important tool for transforming everyday life into economic value.

When branding lifestyles or value complexes onto their products, companies assume that consumers desire
products for their ability to give meaning to their lives. Yet, brands also have a key function within
managerial strategy. Examining the history of audience and market research, marketing thought and
advertising strategy; the first part of this book traces the historical development of branding, whilst the
second part evaluates new media, contemporary management and overall media economics to present the
first systematic theory of brands: the brand as a key institution in information capitalism. It includes chapters
on:

consumption●

marketing●

brand management●

online branding ●

the brand as informational capital.●

Richly illustrated with case studies from market research, advertising, shop displays, mobile phones, the
internet and virtual companies, this outstanding book is essential reading for students and researchers of the
sociology of media, cultural studies, advertising and consumer studies and marketing.
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From reader reviews:

Bonnie Fernandez:

Have you spare time for any day? What do you do when you have considerably more or little spare time?
That's why, you can choose the suitable activity to get spend your time. Any person spent their particular
spare time to take a stroll, shopping, or went to the actual Mall. How about open as well as read a book titled
Brands: Meaning and Value in Media Culture? Maybe it is for being best activity for you. You understand
beside you can spend your time with the favorite's book, you can smarter than before. Do you agree with it is
opinion or you have different opinion?

Erma Ward:

The actual book Brands: Meaning and Value in Media Culture will bring someone to the new experience of
reading any book. The author style to clarify the idea is very unique. In the event you try to find new book to
see, this book very acceptable to you. The book Brands: Meaning and Value in Media Culture is much
recommended to you to study. You can also get the e-book from the official web site, so you can quickly to
read the book.

Sharon Bradley:

As a pupil exactly feel bored to be able to reading. If their teacher questioned them to go to the library in
order to make summary for some guide, they are complained. Just minor students that has reading's internal
or real their passion. They just do what the teacher want, like asked to go to the library. They go to at this
time there but nothing reading very seriously. Any students feel that reading is not important, boring and
can't see colorful photos on there. Yeah, it is to become complicated. Book is very important for you. As we
know that on this era, many ways to get whatever we really wish for. Likewise word says, many ways to
reach Chinese's country. Therefore , this Brands: Meaning and Value in Media Culture can make you sense
more interested to read.

Michael Yancey:

What is your hobby? Have you heard in which question when you got scholars? We believe that that
problem was given by teacher to their students. Many kinds of hobby, All people has different hobby. And
also you know that little person just like reading or as examining become their hobby. You have to know that
reading is very important along with book as to be the point. Book is important thing to provide you
knowledge, except your current teacher or lecturer. You find good news or update with regards to something
by book. Different categories of books that can you choose to adopt be your object. One of them are these
claims Brands: Meaning and Value in Media Culture.
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